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$150 Million Flagship Live! by Loews Hotel Opens 
Its Doors in Arlington
The highly anticipated multi-concept sports resort, Live! By Loews – 
Arlington, TX, offi  cially welcomed guests on August 22, 2019  in the heart 
of Arlington’s Entertainment District. A social anchor for guests and locals, 
the 300-room hotel boasts restaurants, a tower terrace, event lawn, outdoor 
infi nity pool and private rooftop terrace, and incorporates a 35,000-square-
foot expansion of the City’s convention center facilities. The $150 million 
project, which also provides unparalleled access to AT&T Stadium, Texas 
Live!, Texas Rangers’ Globe Life Park and forthcoming Globe Life Field, is a 
joint venture between Loews Hotels & Co., The Cordish Companies and the 

(cont’d)

  “Live! by Loews – 
Arlington, TX not only 
represents our return to 
the Texas market, but 

also allows for us to bring 
the Loews history and 

heritage in hospitality to 
Arlington’s Entertainment 

District. 

“

“

Jonathan Tisch -  

Loews Hotels & Co. 
Chairman and CEO. 



Texas Health 
Resources, Mansfield 
ISD Make Forbes List 
for Best Employers 

Texas Health Resources and 
Mansfi eld ISD were among local 
Texas companies recently named 
on Forbes list of America’s Best 
Employers.

Forbes partnered with market 
research company Statista to 
pinpoint the organizations liked 
best by employees in their fi rst-
ever ranking of America’s best 
employers by state. Mansfi eld 
ISD ranked No. 100 on the list. 
Texas Health Resources, which 
is headquartered in Arlington 
and has approximately 20,500 
employees, was listed in the No. 
171 spot. 

The ranking was based on 
an independent survey from 
a vast sample of more than 
80,000 U.S. employees working 
for companies employing 
at least 500 people in their 
U.S. operations. The surveys 
were administered in a series 
of anonymous online panels 
and provided a representative 
sample of the U.S. workforce.

Employees were asked to rate 
their willingness to recommend 
their own employers to friends 
and family. Participants were 
also prompted to evaluate other 
employers in their respective 
industries that stood out either 
positively or negatively.

$150 Million Flagship Live! by Loews Hotel Opens 
Its Doors in Arlington Continued

Texas Rangers.

“This opening marks a signifi cant 
milestone for us, as we continue to 
make deliberate investments and 
strategically grow the company, 
adding fi ve additional hotels over 
the course of the next ten months 
in Orlando, Texas and Missouri,” said 
Jonathan Tisch, Loews Hotels & Co 
chairman and CEO. “Live! by Loews 
– Arlington, TX not only represents 
our return to the Texas market, but 
also allows for us to bring the Loews 
history and heritage in hospitality to 
Arlington’s Entertainment District. 
Group, leisure and local guests will 
truly be able to immerse themselves 
into a sports resort created 
specifi cally for Arlington, by Loews 
Hotels & Co, The Cordish Companies 
and the Texas Rangers.”

Live! By Loews – Arlington, TX is 
a prime location for conventions, 
meetings and events with both 
indoor and outdoor venues, 
capable of accommodating up to 
1,000 guests in a singular location. 
The property also features resort 
amenities, making it an ideal spot for 
leisure travelers. 

“It is incredibly exciting for The 
Cordish Companies to celebrate 
the opening of Live! by Loews - 
Arlington, TX with our partners, 
Loews Hotels & Co and the Texas 
Rangers. With today’s celebration, 
we are debuting our fl agship Live! 
by Loews, a spectacular hotel in an 
iconic location in the heart of the 
Arlington Entertainment District,” 
said Blake Cordish, Principal, The 
Cordish Companies. “Building from 
the momentum of Texas Live!’s 
opening last year, today we are 
taking another major step forward 
in cementing Arlington as one of the 
leading convention, entertainment 
and tourism destinations in the 

country.”

“This marks another major milestone 
for the Arlington Entertainment 
District,” said Texas Rangers Co-
Chairman and Managing Partner 
Ray Davis. “The Texas Rangers are 
proud to join with our partners, 
Loews Hotels & Co. and The Cordish 
Companies in celebrating the opening 
of Live! by Loews – Arlington, TX, 
which will signifi cantly enhance the 
entertainment experience that began 
with the launching of Texas Live! a 
year ago.”

Each of the 300 guest rooms at Live! 
by Loews – Arlington, TX features 
fl oor-to-ceiling windows off ering 
panoramic views of the neighboring 
stadiums and skylines, coupled 
with spacious layouts, natural wood 
surfaces and comfortable lounging 
areas that create a residential feel. 

In addition to the numerous food 
and beverage experiences located 
in Texas Live!, guests can dine at fi ve 
chef-curated concepts from Executive 
Chef Mouhssine “Moose” Benhamacht. 
With over a decade of culinary 
experience in destination properties 
across the country, Chef Moose 
brings something entirely new to the 
Arlington concept.

Live! by Loews – Arlington, TX 
was constructed by Manhattan 
Construction Company and Arlington-
based Con-Real, a joint-venture 
partnership that marked an important 
milestone for the City of Arlington as 
the fi rst time a project of this size and 
scope had a local, minority-owned 
business positioned as a joint venture 
partner to oversee construction. The 
hotel was designed by internationally-
acclaimed HKS Architects Hospitality 
Studio in close collaboration with 
Mycoskie+Mcinnis+Associates, Purdy-
McGuire and McLaren Engineering 
Group.



    

SelectUSA is a division of the US Department of Commerce that promotes foreign investment into the country. In June, Staff 
attended the SelectUSA Summit outside of Washington D.C. The Summit is SelectUSA’s largest annual event and is the premier 
foreign direct investment conference in the United States. Each year it attracts senior government officials, and C-Suite business 
executives from around the world who want to learn more about investing and doing business in the U.S. 

The 2019 Summit brought 1,200 business investors from 79 international markets together with economic developers from 49 
states and territories. It included speakers like U.S. Commerce Secretary, Wilbur L. Ross; United States Secretary of the Treasury, 
Steve Mnuchin; Director of the United States National Economic Council, Larry Kudlow; and Ivanka Trump. 

This is the fourth consecutive year that Arlington’s Office of Economic Development (OED) has exhibited at SelectUSA. Staff made 
many excellent connections with companies, several of which have visited the City since the event. The OED feels that SelectUSA 
is one of the most worthwhile events in which it takes part, and looks forward to seeing what comes out of the relationships it 
established this year. 

Arlington Attends SelectUSA Summit

Rent the Runway Opens 
Its Largest Fulfillment 
Center
Rent the Runway, the company that 
is upending the way the world thinks 
about ownership through apparel 
rental, has opened the country’s largest 
dry cleaner and its largest distribution 
center in Arlington.

The company, which launched in 
2009, offers two different subscription 
services, RTR Unlimited and RTR 
Update, as well as an a la carte rental 
option, RTR Reserve. Designers such 
as Marni, Nina Ricci, Prabal Gurung, 3.1 
Phillip Lim, and Veronica Beard, as well 
as children’s apparel and furniture soft 
goods from West Elm, are all shipped 
to and from the newest Rent the 
Runway distribution center right here 
in Arlington. The over 300,000-square-
foot fulfillment facility on Bardin Road, 
which has already started serving Rent 
the Runway members from across the 
country, officially celebrated its new 
home in The American Dream City with 
a ribbon-cutting ceremony in July.

Rent the Runway’s Arlington fulfillment 
center is the company’s second in the 
country, which is expected to bring 500 
jobs to Arlington this year and even 
more jobs over the next several years. 
The company was attracted by North 
Texas’ strong workforce and convenient 
central location, which will allow it to 
best serve its customers in the South 
and West Coast regions, said Chief 

Supply Officer Marv Cunningham.

“One of the amazing things about Texas 
is not only the people but their amazing 
ownership and work ethic. So, when 
we looked for a place where we could 
put up roots and grow in a community 
and allow our team members to grow 
with us, Texas was the perfect place to 
do that,” Cunningham said. “And then 
the wonderful City of Arlington has 
been super gracious and allowed us 
the opportunity to come in and we are 
so excited to continue and grow that 
relationship.”

After the ribbon-cutting ceremony, Mayor 
Jeff Williams toured the bustling south 
Arlington facility and met with some of 
the company’s hundreds of employees. 
The company is actively hiring for 
management and operations roles as well 
as line staff and skilled garment repair 
specialists and dry cleaning professionals. 

“I get very excited when we talk about 
job creation. This a great industry, a new 
industry that is really setting the country 

on fire,” Williams said. “We are looking 
forward to great things happening here 
with Rent the Runaway.”

RTR Unlimited is a monthly subscription 
service that allows members to rent 
four or more items at a time on constant 
rotation, selecting from 600-plus 
designer brands for $159 per month. RTR 
Update is a $89 monthly subscription 
and includes four pieces delivered once 
a month from more than 450 top brands. 
RTR Reserve offers 4-day and 8-day 
rentals, with prices varying depending 
on the individual item. Dry cleaning, 
shipping and insurance is included in 
every rental.

“We have an amazing inventory. We 
have amazing designers, and we have an 
incredible system where once you place 
your order, I can deliver it to you within 
two days,” Cunningham said. “Regardless 
of who you are or where you live, you can 
wear any designer than anybody in New 
York and L.A. has access to. You now have 
access because we have a virtual closet 
for each and every woman.”



$5 Million Fielder Plaza Shopping Center 
Renovations Nearing Completion

Pottery Barn Outlet Opens 
in South Arlington

Whether your decorating style is sleek and 
modern or trends more towards farmhouse 
chic, a new Pottery Barn Outlet in south 
Arlington off ers shoppers a variety of furniture 
and décor perfect to spruce up any living 
space.

Arlington’s new 52,000-square-foot Pottery 
Barn Outlet, is the company’s second location 
in Texas. It opened on Friday, June 28, inside 
the former Gander Mountain location off  
Center Street and Interstate 20. The store 
off ered special savings to customers who 
visited on opening day.

“Pottery Barn Outlet off ers a wide range of 
high quality, one of a kind furniture, rugs, 
decor, and accessories, all at outlet exclusive 
discounts,” said Johnie Hart, Director of Pottery 
Barn Outlets. “We believe your home should 
be a haven. It’s where your life takes place, and 
our goal is to help our customers live a more 
functional, beautiful and comfortable life at 
home.”

Pottery Barn offi  cials said Arlington’s 
convenient location in the center of the Dallas-
Fort Worth Metroplex was among factors that 
made The American Dream City an ideal spot 
for its new outlet, which will bring 35 new jobs.

“Our Pottery Barn Outlet store in San Marcos, 
Texas continues to be very successful, and we 
wanted a chance to reach new customers in 
the Dallas area as well. Arlington is a perfect fi t 
for us as we already have a presence in the city 
through our distribution center and existing 
Pottery Barn locations,” Hart said. “We are very 
excited to introduce Pottery Barn Outlet to the 
fl ourishing Arlington community and continue 
to build lasting bonds with our customers.”

Major renovations to Fielder Plaza shopping center, where Arlington residents 
and visitors have shopped and dined for more than 40 years, are expected to be 
complete by late October.

The 15-acre shopping center originally opened on the northwest corner of 
Fielder Road and Randol Mill Road in 1978. Today it is home to a Tom Thumb 
grocery store, Tandoor Indian Restaurant, Don Mario’s Mexican Cuisine, 
Starbucks and numerous other businesses. Weitzman’s reinvestment, which 
exceeds $5 million and started earlier this year, includes adding a new façade 
and signage, landscaping, parking and lighting to the busy center.

“The renovation is both designed to modernize the center and also make it 
more attractive for today’s tenants, and today’s customers,” said Randy Stebbins, 
Senior Vice President and Director of Asset Management for Weitzman.

One of the biggest changes is the complete modernization of the Tom Thumb to 
provide customers with a more convenient shopping experience, Stebbins said. 
Tom Thumb, the center’s anchor, held its grand re-opening in July.

Other improvements are aimed at making Fielder Plaza shopping center more 
pedestrian-friendly, including seating, arbors and green space. In addition, 
shoppers can see improvements to the parking lot, landscaping and signage as 
the center progresses.

“Everything being done is focused on making shopping at Fielder Plaza the 
best possible experience for our customers,” Stebbins said. “As part of that 
shopper-focused package, we have also rolled out a full shopping center digital 
marketing package for this center, including a website, social media pages, 
location-enabled retailer outreach programs and promotions.”

The City of Arlington continues its eff orts to create jobs, attract more visitors, 
and maintain a desirable environment for businesses. Strategic economic 
development, such as the Fielder Plaza project, allows Arlington to build and 
protect its commercial tax base while keeping the property tax rate low so the 
City can continue to provide the high-quality services - such as police, fi re, parks, 
and libraries - that our residents expect.

The Arlington City Council approved up to $1.25 million in economic 
development incentives in June 2018 to help revitalize the aging shopping 
center, which was last updated in 1990, and to protect neighborhood integrity 
and property tax values. The Chapter 380 Program Agreement provides three 
separate grants, ranging from $400,000 to $450,000, after major project 
milestones are achieved.


